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S - Skttt
S everyday life for local people, the Blue had become run down and neglected. N
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ey Improvements were needed if it were to be the thriving centre of civic and e
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=== 2. Consultation

e The Made in Bermondsey hub at 10 Market Place was used for all project

i consultation and activities, as well as being the location for project team meetings
e and informal ‘drop ins’. The design proposals were developed from June 2019 to
G May 2020 following over 700 responses gathered.

et Below are the primary means of consultation:

s Design The Blue Summer Clubs

e Over the school summer holidays, ‘Design the Blue’ summer clubs were well

i attended by local children, who took part in a variety of creative activities.

ey This enabled them to contribute their ideas on what they would like to see and do
G in the market place. These sessions also presented a chance to discuss the project
e more informally with parents.

i Local History Research

e People were invited to come along to open sessions and talk with one another and
e use the facilities to research local and family history. The findings of the history
ey research has vastly informed the content for the graphic design elements.

i Survey Consultation

e After developing the initial plans the design team launched a wider formal public
ey consultation process in September 2019. Alongside a design document, an online
i survey was promoted and launched. Visitors to the Made in Bermondsey hub were

e—
T leameoms

;:;:;:;:;5; also encouraged and assisted to participate in the survey. ‘ 1 1 Iceland

s Community 1to 1 Event

i To showcase the designs and engage a broader audience to participate in an

;:;:;:;:;5; innovative form of consultation. On 7th March 2020 the design team created a 1:1
e scale mock up of the revised proposals, including full scale marking out the designs
i and erecting a simulation of the clock tower. The highlight of the event was the
e famous ‘Castellers of London’ building a human tower. The designs were further
S amended to incorporate input from the event.

“iiit  Consultation With Statutory Organisations

i Throughout the design process, the relevant council departments and statutory
G bodies have been consulted and feedback incorporated.

o Clockwise from top left: Made in Bermondsey Project base - Steering Group
G meeting with 1:50 model in the background - Project team and local community
i following a summer workshop event - Castellers of London at the 1:1 event -
e Children taking part at summer clubs.

o h
G The Blue
o
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] SN
G s . e
aend  Fixed Canopies i
el 2 2 . A e
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e & x < - P> !
i beneficial and d d ffi | d blyd rf b S
i neficial and designed to efficiently and sustainably drain surface water by S
eebrby Bty
s 231 E 8 S
i containing rain close to where it falls. e
eebrby Bty
e !
eebrby r H H Bty
e New Way Finding Graphics e
koo . el - . - - R
e A new distinctive and characterful graphic language will bring a sense of S
e g p g g g !
eebrby Bty
s 3 PR S
s coherence, particularly the around Market Place. This will include overhead SR
eebrby Bty
s z IR X i
s signage to the new entrance and an iconic illuminated marker on top of the e
eebrby - - - Bty
s S
i existing lift shaft at the back of Market Place. e
e EE
eebrby Bty
s S
eebrby Bty
e !
eebrby Bty
e B !
eebrby Bty
s S
eebrby Bty
e l !
eebrby Bty
e !
eebrby Bty
s S
eebrby Bty
e !
eebrby Bty
e !
eebrby Bty
i h m e
eebrby Bty
e !
eebrby Bty
e !
eebrby Bty
s S
eebrby Bty
S i
e EE
eebrby Bty
s S
et The Blue St
e !
eebrby Bty
e !
G e
o +++++++ +++++++++++++++++++++++++++++++++++++++1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-1-++++++++++++++++++++++++++++++++++++++++++++
i
S e e e e e e e e e e e e
L S e
e e e,
Simmbnsodoeeeie e
L L L I I I
Simmbnsodoeeeie e
o



e e
e 42 A 32 S 3
e

e
i
e
e e e,
ShemmmEREESSE
s S
s S
e R
e +++++++++ ++++++++++
S w; ' L
2=t 5, "Village Green
B . ey
ghies s
eebrby Bty
e R
S i
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i intain. Th hi I hatis ach rful SR
ghies to maintain. The approach is to create a people space that is a characterful, e
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i The four clock faces will be legible from any angle of approach and feature i
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e internal LED lighting. The clock tower also incorporates a public drinking i
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e It will be built from green oak, using traditional construction techniques to a i
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e contemporary design that is robust, attractive, ecological friendly and easily i
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i The new structures, infrastructure and landscaping are intended to support the i
eebrby Bty
S growth of existing activities within Market Place, while the improvements to the S
i surrounding area will encourage more walking, cycling and footfall to the Blue. e
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7. Connecting The Blue

Signage
The graphic identity has been developed closely with community partners to

conceive the designs of the vinyls for shutters in Market Place, car park storage
units and bronze floor plagues for the paving ‘carpets’.

A key element of this has been the design of gateway markers, such as cycle
barriers and larger signs to the cut through, the lift shaft and bin store.

Local residents asked for a solution to eliminating the illegal fly tipping that has
blighted the bin store in Blue Anchor Lane. The addition of new gates are not
just seen as a way to tackle this, but also as an opportunity to introduce more
way finding into Market Place and the Blue.

Murals

To celebrate the Blue's rich industrial heritage, there will be two community
murals at St James’s Rd and John Bull railway arches, which are recognised as
important ‘gateways to the Blue.

The St James’s Rd arch mural was painted in October 2020 by Fraser
Muggeridge studios with words and phrases gathered at a community
workshop held in August 2020.

The John Bull Arch mural will be painted in the spring 2021 by accomplished
mural artist, Paul Butler; creator of the world famous Cable Street mural.
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@ 8, Conclusion

s e At the heart of the design process has been an extensive, community-led
e engagement and consultation process where an inclusive and broad range
G of people have been able to input across a number of forums.

s * We have listened to these voices and through an iterative and open-
e minded approach have created a coherent and characterful design which
G is also practical and cost-effective.

s e After the successful ‘1 to 1’ event in March 2020 market traders have
S taken to occupying the new stall configuration. This is a testament to how
e the listening and testing process has provided the basis for a well-

e considered arrangement, which now feels natural.

ey * Delivering this project and creating a distinctive civic space that can

G support a thriving commercial area is all the more important in the wake
G of the Covid-19 pandemic.

i As the GLA’s area manager, Paul Harper, said recently in design team meeting;

i "Now, more than ever, there is an urgency for our high streets,
e markets and open spaces to be valued, cared for and invested in".
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